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V 
isual Rhetoric is a collection of twenty essays on visual rhetoric 
previously published elsewhere between 1987 and 2006.  It thus 
forms a reader, aimed at teachers, scholars and students.  At 430+ 
pages in length, there is plenty of material, and the book is well 
illustrated and an excellent resource for references.  It is focused on the 
United States, which is both a strength in giving focus, and a weakness in the 
resultant narrowness of cultural background. 
The scope is eclectic, wide-ranging and interdisciplinary.  The media exam-
ined range from photography, advertisements, film and television to more 
neglected genres such as cartoons, billboards, stamps, memorials, tattoos 
and the body as a visual manifestation.  The essays cover periods from the 
eighteenth century to the ‘postmodern’ age.  Issues analysed include the 
Civil and Vietnam Wars (and the iconic photo of ‘Accidental Napalm’), to the 
War on Terrorism, surveillance, early film of human reproduction, queer pol-
itics and aids. 
The book has an editorial preface which usefully outlines some of the diffi-
culties in approaching visual rhetoric:  the different terminology used to de-
scribe visual rhetoric, the scattered disciplinary locations where rhetorical 
aspects of the visual have been studied (from English and art history to me-
dia and visual studies – to which might be added geography, tourism and 
management studies), and the differing levels of consciousness of the rich 
and diverse history and conceptual resources of rhetoric.  The collection is 
further framed by a Foreword which briefly summarises the history of rheto-
ric from classical times, and an excellent and wide-ranging Introduction by 
the Editors. 
As pointed out by W. J. T. Mitchell over twenty years ago, pictures resist the-
ory.  The essays in this reader vary in their attention to theory, but there are 
plenty of pointers to a variety of possible frameworks.  There should in gen-
eral be plenty in this collection to interest both established researchers and 
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